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1. Introduction

This dissemination report aims to be a guide for the Erasmus+ SILKC Path project by
providing, to key actors, a programme and information about quality, relevance and
effectiveness of the project according to its results.
Dissemination occurs along the project, as soon as some results become available.
All the provided dissemination activities are reported in the attached Annex I : “SILKC
Project Dissemination Report ”.
Each partner must send the information concerning its dissemination activities according
to the framework shown in Annex I.

 The main goal of SILKC PATH is to provide an efficient tool to all the stakeholders. This tool
will be integrated in the current solutions and policies, as a complementary solution for a
better screening. It will support individuals in their career and learning pathway.
 The learning institutions will be highly involved in the project in order to provide :
 - their formal data about the learning opportunities
 - statistics information about their learners’ experience 1, 2 or 3 years after their graduation
 - their network of companies and institutions that can ease policy uptake of the solution
towards its integration in larger strategies.

The SILKC project direct final beneficiary is any European citizen who wants to
start or continue his study, according to his training background and his targeted
position.



2. Target Groups and beneficiaries :
The RESCUE project intends to reach an as wide as possible audience among partners,
within their institutions and outside the consortium.
The project identified the main beneficiaries and target groups as well as Universities and
Higher Education.

2.1 Institutions :

The main beneficiaries of this project are adults with training background and
working experience. More precisely, it concerns adults who had acquired skills with
formal or informal learning and with 1, 2 or 3 years working experience.

The communication activities can occurred at the following levels of the project :

- Involving the end-users from the beginning of the project

- Creation of the end-users groups

- Workshops with the target group

- Creation of a dedicated website, a facebook page and a twitter account and updates.

- Communication campaign (publication of press releases and articles, participation in fairs
and congresses ...)

2.2 Final Beneficiaries

On a second level, the indirect beneficiaries of the project will be companies and
learning providers, as they will both benefit from the replication plan :

- The companies will be able to manage skills within their employees.

- And the learning providers will be able to give better recommendations to their students
and to better acknowledge their training background.

On a third level, local and regional public authorities & employment policy makers
will benefit from this project: as public institutions working in employment policies will be
able to better counsel job seekers thanks to the platform.

A detailed dissemination Campaign will be designed and activated in order to spread
project awareness and to share its results.
Communication and dissemination activities will be aimed at involving not only the
partners but also a crescent number of local stakeholders (mainly in the partners
countries).
Project partners will have the opportunity to strengthen the links among beneficiaries, by
spreading and possibly transferring results also to subjects not directly involved at the
beginning of the project.



Local and regional public authorities and policy makers (such as Ministries) are
fundamental for the project sustainability, due to their influence on their
local/regional/national policies.

Are targeted :

- policy makers (who make decisions about defining relevant strategies and policies for
financing innovative initiatives)

- the organizations

The SILKC project partners will contact all local and regional public authorities, involved or
interested in the specific project’s issues in their area; as well as all local and regional
policy makers, during and also after the end of the project.

On a fourth level : NGOs and civil society associations :
It is important to interact with and to benefit from national and international NGOs
whenever there is a common goal.
The engagement of NGOs will be helpful to the project, considering the NGOs role in
helping society in different manners : from providing information to social services taking
into account reinforcing and extending the vision of synergies.

General Public :
Results of the project have to reach the public in a broad sense on a local, national
and regional level.
All possible tools will be used to support dissemination activities within the budgetary
constraints of the project (e.g. the traditional media such as Radio and TV are not
deemed to be affordable).

2.3 Project Information Materials

Visual Identity :

In order to ensure that the project outputs are visible and easily recognisable and
consistent, it is important to develop

- a visual identity
- a project logo

Haikara, the coordinator of the project, proposed the following graphics which was
validated by the partners:



Therefore every :

- event
- presentation
- newsletter
- deliverable (both public and restricted)
- leaflet
- sticker
- etc.

will be making use of this visual identity and be consistent with its style together with the
EU logo and disclaimer.

Leaflets and Brochures :



A leaflet is to be produced in line with the visual identity established and with the aim of
promoting the SILKC project and giving a brief overview of its objectives.
An electronic version (PDF for web publishing and electronic files suitable for printing) will
provide the main form of distribution and will be sent as an attachment whenever
communication regarding the SILKC project occurs.

Leaflets will be distributed in specific dissemination events through the four countries
involved and from all Partners to the different target groups.
The leaflets will promote the website as the main source of information.
Partners’ contribution:
- HAIKARA will be in charge of offering the first version of the poster, and off-line material,
to be validated by all the partners.
- In addition, every partner will be committed to the publication of one press release
during the project.
- HAIKARA will also be in charge of proposing a list of topics and repartition between
partners two months before the release of the newsletters.
- Each partner will have to fill in its section on the template and to translate the whole
contents in local language.
- Each partner will be also committed to promoting the project results in at least one
conference at local or European scale.

Here are some validated task at this level :
- Realization of a poster and 100 leaflets by each partner and designed by HAIKARA
- Press releases and publications in specialized relevant press.
- Issue of one newsletter every six months regarding the project results especially to

reach the stakeholders



- The participation of members of each partner and presentations in thematic
seminars and congresses.

Indicators :

- numbers of printed and distributed leaflets
- numbers of conferences where leaflets have been distributed

Media :

Press releases and media coverage will be ensured throughout the project activities.
There will be a dedicated page on the project’s website to include information from :
- Newspapers
- TV
- radio
- specialized magazines
- Press releases

Website (see also 6.2) :

A website for the project has been released : http://silkc-project.website/en/.
It will be used as one of the main channels to promote the project for all target groups.
The website is constantly being updated mainly in English/ French and Polish, while
some specific contents will be updated also in Italian in order to maximize the impact of
news, articles and information.
Each partner will incorporate a link on its organization’s website to the SILKC project
website, so that all possible visitors can have access to it.
This tool is important as the website can and should be reached by every target group.
The overall coordination and management of the SILKC website is ensured by Haikara in
collaboration with all the project partners.

Google Analytics will be used as a tool to monitor website access and usage in order to
better understand the profile of users coming to the website.
This information will be accessed by the Webmaster and will be shared with project
partners in order to assess and improve the effectiveness of the project website.

The website includes information on the project such as:
- project description
- partnership description
- deliverables
- dissemination materials.

This is one of the main channels for information dissemination.

In order to have access to these documents, users will be asked to register.
The registration process will enable the project to gather useful information about users
e.g. gender, age, country.
In order to share official documents internally between partners, an intranet will be set up.
Partners will be able to upload documents and edit documents on this private secure site

http://silkc-project.website/en/


in order to collaborate on project outputs.

Indicators :

- Quality and number of visitors
- numbers of updated news
- number of partners uploaded documents

Social Media (see also 6.2) :

Social media is a key way to engage with a range of audiences. They will form a core
part of SILKC engagement with its audiences.
Twitter and Facebook are the most relevant social media channels for communication of
SILKC activities and outputs.

Indicators:

- number of articles posted on Facebook
- numbers of Tweet tweeted and re-tweeted by external users
- numbers of likes on Facebook page
- numbers of Followers on Twitter.

Newsletters :

Contact details such as phone numbers/faxes/e‐mails/etc. of :
- local, national and regional policy makers
- Universities and research centres
- local and national media
- networks
- associations
- business associations
- think-tanks
- etc.

are expected to be recorded in a Contact Database that will be created during the
project.

This Database will allow every member of the target groups to be approached by e‐mail,
phone or any other available means of communication.

Regular newsletters will be sent every six months to all the contacts list and stakeholders
identified at local, national, EU.
The newsletter will contain :
- information on achievements in the project
- reports from meetings or conferences
- announcements of upcoming events related to the project ongoing activities



Indicators:

- Number of delivered newsletters
- numbers of contacts updated in the database
- numbers of people reached with the newsletter.

National and International Conferences

Further dissemination activities will be scheduled to coincide with major events and
thematic conferences organized in Europe and beyond by:
- the partner institutions
- other university networks
- related associations
A list of events will be circulated among partners in order to be filled in. The event list will
be available on the website.

Indicators :
- Number of events listed
- number of events in which project partners participate


